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VIP Participation
Can you imagine your childhood without your favorite stories?  Neither can we.  But the fact is that most children in low income communities have few, if any, age appropriate books in their homes. The number of books in a home is the single strongest indicator of a child's future reading ability – setting him or her on a track for success in school and in life.
We would like to invite you to participate in Jumpstart’s Read for the Record campaign – Help us get books into the hands of children and bring national attention to the importance of early childhood education by making Jumpstart’s Read for the Record the largest shared reading experience ever. With LL Cool J, Mary-Louise Parker, and NBC’s Matt Lauer and Meredith Vieira as spokespeople, Jumpstart hopes you will lend your considerable talents to this unbeatable cause to help make early education a national priority and break a world record on October 8, 2009.

For the Record… Jumpstart’s Campaign Reaches Families Everywhere

Jumpstart’s mission is to prepare every child in America for school. To that end, Jumpstart created an awareness campaign, Jumpstart’s Read for the Record, to engage children and adults across the country in the powerful learning relationships that all children need for success in school and life. Over the last 3 years:

Jumpstart set and broke a world record for the largest shared reading experience ever with 150,000 children reading in 2006, over 250,000 children reading in 2007,  and 688,000 children in 2008.

Jumpstart built awareness about early education with more than 28 million media impressions in 2006, more than 45 million media impressions in 2007, and more than 235 million media impressions in 2008.

Jumpstart has raised over$4.5 million to support its early education efforts and donated more than 500,000 books to low-income children

For the Record… We Need Your Help

We believe that you would be an ideal person to help us convey our message and we would welcome an opportunity to craft a set of activities based around your interests and schedule. Here is a sample menu of activities: 
	Activity
	Time Commitment

	Read for the Record on the record-breaking day
	Approximately 2 hours on October 8 (depending on travel time)

	Deliver campaign books to preschoolers from low-income communities
	Approximately 2 hours on a weekday in mid-September (depending on travel time and desired time spent in preschool center)

	Online book drive – create an online book drive to help raise money for Jumpstart- send emails encouraging people to donate books online
	Approximately 2-4 hours to set up and monitor


By raising awareness of the crisis in early childhood education and offering meaningful solutions, Jumpstart’s Read for the Record campaign will move us closer to the day that every child in America enters school prepared to succeed.  We hope you will join us. You may learn more online at www.jstart.org and www.readfortherecord.org.
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