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FOR IMMEDIATE RELEASE

[GOVT OFFICIAL/THE ABC SCHOOL DISTRICT] JOINS JUMPSTART’S READ FOR THE RECORD®

Engaging [x number] of Americans [in local community] to help make early education a national priority

[DATE], 2009 – [GOVT OFFICIAL/THE ABC SCHOOL DISTRICT] today announced [his/her/its] intent to help set a new world record on October 8 by taking part in Jumpstart’s Read for the Record®, a national campaign designed to break the world record for the largest shared reading experience ever, while also working to break the cycle of illiteracy. [GOVT OFFICIAL/THE ABC SCHOOL DISTRICT] will take part in this national campaign by [insert specific elements of the local event – e.g., engaging X number of people; aspects of local event; donation of books by BLANK ORGANIZATION, etc].

“Current research overwhelmingly supports the importance of facilitating early and emerging literacy skills in preschool-age children as a critical foundation for literacy development,” said [GOVT OFFICIAL/SUPT/DISTRICT SPOKESPERSON]. “Jumpstart’s Read for the Record is a positive way to raise awareness about the importance of early childhood literacy skills.” [GOVT OFFICIAL/SUPT/DISTRICT SPOKESPERSON] encourages readers of all ages to visit www.readfortherecord.org and register to read the campaign’s official book, The Very Hungry Caterpillar, on October 8.

Jumpstart – through Jumpstart’s Read for the Record campaign and intensive early education programs – puts books in the homes of children who need them most and focuses on helping them make gains in crucial language and literacy skills. The Pearson Foundation, Sponsor and Founding Partner of the campaign, is once again underwriting the cost of the campaign book, which this year is The Very Hungry Caterpillar from Philomel Books. The Pearson Foundation is also helping to organize events nationwide with governors, mayors, school districts, and other community organizations.
The 2009 campaign is designed to encourage young people, their families, and educators everywhere to set another world record by creating the largest shared reading experience ever on Thursday, October 8, 2009. In the process, participants will generate public awareness about the importance of early childhood education. Shared reading experiences can range from an adult and child reading in their home, to big group events with hundreds of people gathering at public facilities for community reading sessions. Last year, Jumpstart’s Read for the Record raised almost $2 million to directly support and expand the organization’s early education work in low-income communities. 
In partnership with Jumpstart and the Pearson Foundation, [GOVT OFFICIAL/THE ABC SCHOOL DISTRICT] supports early education and literacy development and encourages the entire community to participate in Jumpstart’s Read for the Record Campaign on October 8, 2009.

About Jumpstart

Jumpstart’s mission is to ensure that all children in America enter school prepared to succeed. Year-round, Jumpstart recruits and trains thousands of people to work one-to-one with children in low-income communities, helping preschoolers develop the language, literacy, and social skills they need to succeed in school and in life. 
Since 1993, thousands of Jumpstart mentors have helped more than 75,000 children from low-income communities around the country enter school ready to learn at grade level. To find out more, visit http://www.jstart.org.

About the Pearson Foundation

The Pearson Foundation extends Pearson’s commitment to education by partnering with leading nonprofit, civic, and business organizations to provide financial, organizational, and publishing assistance across the globe. The Pearson Foundation aims to make a difference by sponsoring innovative educational programs and extending Pearson’s educational expertise to help in classrooms and in local communities.

About the Pearson Foundation and Jumpstart Partnership
Jumpstart’s Read for the Record Campaign is just one component of the Pearson Jumpstart partnership. Jumpstart and the Pearson Foundation share a passion for education and inspiring people to reach their full potential. In 2006, Pearson and its businesses The Financial Times Group, The Penguin Group, and Pearson Education became the Sponsor and Founding Partner of Jumpstart’s Read for the Record, which to date has raised over $4.5 million for Jumpstart’s work to help preschoolers from low-income communities with their language and literacy skills.

About [GOVT OFFICIAL/THE ABC SCHOOL DISTRICT]
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